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1. Traveling the Information Highway: Destination - The Marketing Classroom

o Melodie R. Phillips, Middle Tennessee State University
o Veronica Horton, University of Akron
2. Improving Student Learning in the Marketing Management Course
o Hugh G. Daubek, Purdue University Calumet
o Lori S. Feldman, Purdue University Calumet
3. The Sentiments Toward Marketing of Business Students: A Comparison and Benchmark

for Marketing Educators

o Douglas K. Ross, Franklin University
o Steven R. Ash, Franklin University
o Joe B. Hanna, Western lllinois University
o William B. Smith, Flagler College

4. Perceptions of Underinsurance in the Health Care Industry
o Alan J. Brokaw, Michigan Technological University
o Patrick Joyce, Michigan Technological University

5. Benefits of Cooperative Advertising

o Valeria J. Pisierra, Universal Scientific Inc.
o William B. McKinney, Angelo State University
o Sudhir K. Chawla, Angelo State University

6. Evaluatiny, Marketing Performance

o J. Mike Rayburn, University of Tennesee-Martin
o L. Gayle Rayburn, Southeast Missouri State University
7. Implementing the Strategic Marketing Plan: Structuring Program Management in

Institutions of Higher Learning

o Noel Mark Noel, Indiana University Northwest
8. Service Quality and Repeat Usage: A Case of Rising Expectations
Brian Engelland, Mississippi State University
Chris Hopkins, Mississippi State University

o Letty Workman, Ohio University

o Mandeep Singh, Western lllinois University
9. Corporate Responses to Consumer E-mail Complaints: A Pilot Sjgdy

o
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

o Judy Strauss, Central Connecticut State University
o Anna Pesce, Central Connecticut State University
Retirement and the Nature of Your Work: Do They Affect Your Cognitive Processes Later
in Life?
o Rob Montgomery, University of North Carolina Pembroke
o Ronald D. Taylor, Mississippi State University
o Mark Andrew Mitchell, University of South Carolina
Buying Decisions Using Reference Points: The Role of Social Communication
o Rajesh lyer
Is it Time to Re-Think Channels Management in Light of Product and Packaging Disposal
Issues?
o James B. Spalding, Jr., Bellarmine College
o Jim L. Grimm, lllinois State University
o Bennett L. Rudolf, Grand Valley State University
Micro-Small Businesses and the Importance of Marketing Factors
o E. Wayne Chandler, Eastern lllinois University
o Thomas C. Patton, Late of Graceland College
Teaching Conflict Resolution Skills for Successful Teams
o Sharon C. Wagner, Missouri Western State College
o Joanne G. Katz, Missouri Western State College
The Unification of Marketing and Assessment in Higher Education: A Model
o Oscar T. McKnight, Ashland University
o Ronald Paugh, Ashland University
Building a Foundation for Successful Publishing in Marketing Journals

o Newell Chiesl, Indiana State University
o Alan B. Czyzewski, Indiana State University
The EMIC Versus ETIC Dilemma in Cross Cultural Marketing Research: A Personal

Construct Theory Perspective
o Richard E. Plank, Western Michigan University
Domestic vs. International Retail Organizations: What are the Differences?
o Irena Vida, University of Wisconsin-Madison
Use of Power and Sources of Power in International Channels: The Case of Electric and

Electronic Industries in Taiwan
o Monle Lee, Indiana University South Bend
o Shuei-Shen Liu, Da-Yeh Institute of Technology

Student Ethnocentrism and Attitudes Towards International Trade Agreements
o Michael R. Luthy, Drake University
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21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

o Rahul A. Parsa, Drake University
Kansas Manufacturing Export Activity and the Impact of NAFTA, GATT and ISO 9000
o Jerrold L. Stark, Fort Hays State University
o Howard B. Peters, Fort Hays State University
Challenging Cultural Consumption Stereotypes: An Investigation of Conspicuous
Consumption Values Within A Chinese Immigrant Population
o Ed Chung, St. Norbert College
o Eileen Fischer, York University
Database Marketing: A Review and Synthesis
o Paul Herbig, Texas A&M Intl University
o Ram Kesavan, University of Detroit Mercy
o Uday Tate, SE Louisiana University
Comprehensive Brand Presentation: Ensuring, Consistent Brand Image

o Andy Haynes, Marshall Marketing Inc.
o Conway Lackman, Duquesne University
o Audrey Guskey, Duquesne University
A Follow-Up Study of the Role Portrayal of Men and Women in General Audience
Magazine Advertisements
o Bert J. Kellerman, Southeast Missouri State University
o Janet Miller, Magna-Tel, Inc.
o Mary Ann Kellerman, Southeast Missouri State University
Gender Differences in Student Assessment of Characteristics Related to a Sales Career
o Robert W. Cook, West Virginia University
Internal Marketing Communications as a Management Responsibility: Getting Bad News
to the Top
o Richard Slovacek, North Central College
Is There a Direct Affect of Market Orientation on Business Performance? The Role of a
Mediator
o Tung-Zong Chang, Metropolitan State College
o Su-Jane Chen, University of Wisconsin-Eau Claire
Advertising Costs and Health Care
o Peter B. Shaffer, Western lllinois University
Perceived Risk as a Determinant of Perceived Value
o Ronald Socha, Southern lllinois University-Carbondale
Relationships of Service Quality Perceptions to Public School Volunteerism Among Non-
Parents
o Kimball P. Marshall, Jackson State University
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32. Use of Multidimensional Perceptual Maps in Determination of Service Quality
o P. Raj Devasagayam, St. Norbert College
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