
1999 Marketing Management Association 

1. The Future of Retail Curricula: An International Survey of Retail Programs  
o Irena Vid, University of Wisconsin-Madison  

2. GOTMO: An Experiential Learning Opportunity  
o Brian R. Hinrichs, Illinois State University  

3. Measuring The Effectiveness of Creativity Training: A Pilot Study  
o Timothy P. Schweizer, Luther College  

4. Marketing Tactics of Antique Dealers: Implications for Business Practices of 
Entrepreneurs  

o E. Wayne Chandler, Eastern Illinois University  
o Thomas C. Patton, Late of Graceland College  

5. The Use of Strategic Alliances by Class I Ltl Motor Carriers: Opportunities for 
Service Expansion  

o Joe B. Hanna, Western Illinois University  
o James T. Kenny, Western Illinois University  

6. Transportation Buyer's Perceptions of Entrepreneurial Customer-Seeking Express 
Delivery Companies  

o Brent Whitaker, Southeast Missouri State University  
o Jack L. Sterrett, Southeast Missouri State University  

7. Fragility and Responsibility  
o Alan Brokaw, Michigan Technological University  
o Thomas Merz, Michigan Technological University  
o Terry Monson, Michigan Technological University  

8. To Be (A Teacher) or Not To Be? That Is The Question  
o Jeri Lynn Jones, Oklahoma City University  
o John Lewis, Oklahoma City University  

9. Assessing Student Satisfaction: An Approach To Help In the Development of 
Marketing Strategy For a University  

o Kevin Elliot, Minnesota State University, Mankato  
o Doogoung Shin, Minnesota State University, Mankato  

10. Advertising Slogans and University Marketing: An Exploratory Study of Brand-
Fit and Cognition in Higher Education  

o Oscar McKnight, Ashland University  
o Ronald Paugh, Ashland University  

11. Some Thoughts About E-Mail: Friend or Foe to Marketing Managers?  
o Richard Slovacek, North Central College  

12. Seasonal Sellthrough: An In-Class Exercise  
o Paul T. McGurr, Ashland University  

13. Assessing Market Factors Using The Worldwide Web - A Distance Learning Pilot 
Study of Agricultural Equipment Dealers  

o Lynn Anderson Schramm, The Ohio State University Agricultural 
Technical Institute  

 



 

14. Factors Influencing Elderly Learners' Participation in Educational Activities With 
Implications For Educational Programs in Marketing  

o M. Wayne Alexander, Moorhead State University  
o Alan Macdonald, Moorhead State University  

15. The Year 2000 Computer Problem  
o Bella Soares, Southeastern Louisiana University  
o Mary Blalock, Southeastern Louisiana University  

16. Jurisdiction in Cyberspace: Whose Law Controls?  
o John W. Yeargain, Southeastern Louisiana University  
o Zhu Jing, Southeastern Louisiana University  

17. The Great Cookie Controversy: Delicious To Online Marketers But Distasteful To 
Internet Users  

o Josie V. Walker, Southeastern Louisiana University  
o Jeff Arrigo, Sotheastern Louisiana University  

18. The Undergraduate Statistics and Marketing Research Courses: A Codependency 
Relationship  

o Peggy O. Shields, University of Southern Indiana  
o Timothy J. Schibik, University of Southern Indiana  

19. From International Marketing To Global Business Education  
o John Thanapoulos, The American College of Greece  
o (On Leave of absence from The University of Akron)  

20. Teaching Marketing Turns on Return  
o Suzanne Desai, Marshall University  
o Arun Desai Marshall University  

21. Some Empirical Data Regarding The Structure Of Marketing Programs  
o Bert J. Kellerman, Southeast Missouri State University  
o Jack L. Sterrett, Southeast Missouri State University  
o Hsiu-Hui Wang, Southeast Missouri State University  

22. Managerial Well-Being Triumph Over Job-Related Stress  
o Mary B. Blalock, Southeastern Louisisana University  
o Anthony Paul Blalock, University Medical Center  

23. The Business Impact Of Intranets  
o Martha E. Balachandran, Southeastern Louisiana University  
o Marco F. Manchona, Southeastern Louisiana University  

24. Ecological Sustainability and Marketing Strategy: Review and Implications  
o Hector R. Lozada, Seton Hall University  

25. Burned Popcorn and Broken Crystal Balls: Beware of False Prophets Bearing 
Food  

o Ed Chung, St Norbert College  
o Hiroshi Nakamura, St. Norbert College  
o Amy Sbielbauer, St Norbert College  

26. Retail Gross Profit: A Stage By Stage Analysis  
o Paul T. McGurr, Ashland University  



 

27. Role of Internet Advertising In Marketing Communication Strategy  
o Avinash Waikar, Southeastern Louisiana University  
o Bongi Dondolo, Southeastern Louisiana University  

28. The Future of the Internet  
o Sandra McKay, Southern Louisiana University  

29. The Importance of Store Characteristics On Consumer Patronage: A Comparison 
Across Four Sources  

o Michelle B. Kunz, Morehead State University  
30. Race-Ethnic Variations in Service Quality Retail Clothing Shopping Experiences: 

A SERVPERF Comparison  
o Kimball P. Marshall, Jackson State University  
o J.R.Smith,Jackson State University  
o Glenda Glover,Jackson State University  

31. The Effects of Randomized Scales on Scale-Checking Styles and Reaction Time  
o P. Raj Devasagayam, St. Norbert College  

32. The Ethics of Relationship Marketing: An Effective Strategy or an Unwelcome 
Intrusion?  

o Nora Ganim Barnes, University of Massachusetts Dartmouth  
33. Omnipartial Rule-Making In Emerging Industries  

o Sharon V. Thach, Tennessee State University  
o Richard P. Banham, Tennessee State University  
o William A. Perry, Tennessee State University  

34. Ted Levitt and Service Strategy: An Essay on a Services Approach To 
Manufacturing  

o Frederick B. Hoyt, Illinois Wesleyan University  
35. A Content Analysis of Product Placement In The Top Ten Major Motion Pictures 

1997  
o Patrick Nicklay, North Dakota State University  
o Julie Toner Schrader, North Dakota State University  

 
 

Click here to return to The Small Business National Advancement Center homepage.  
 


