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1. Using Personal Essays as a Teaching/Learning Tool
Ram Kesavan, University of Detroit Mercy
2. Teams: Face to Face and Online
M.Diane Pettypool, Southeast Missouri State University
3. Achieving Behavioral Objectives with Learning Communities
Julie Toner Schrader, Bellarmine University
4. An Introduction to Triz: The Theory of Inventive Problem Solving
Timothy P. Schweizer, Luther College
5. Mixed Mode Instruction: The Netplus! MBA Initative
Madhukar G. Angur, University of Michigan-Flint
Ted Williams, University of Michigan, Flint
6. Designing and Implementing a MBA Course in the Peoples Republic of China
Donald Swanz, St. Bonaventure University
Michael Russell, St.Bonaventure University
7. Global Marketing Planning and Research:The Case of hte Global Marketing
Management System Online (GMMSO)
Basil Janavaras, Minnesota State University
8. Teaching Marketing Research in an Associate Degree Curriculum Using the Internet
Karen Gore, Ivy Tech State College
9. Analysis of Open-Ended Questions: A Comparison of Two Methods (Text Smart and
Key Word Matrix Analysis)
Paul C. Thistlethwaite, Western Illinois University
Tom Ransdell, Western Illinois Univerity
Praveen Kommu, Western Illinois University
10. The Changing Student Body-Are We Keeping Up?
Peggy S. Gilbert, Southwest Missouri State University
Yvette Harjo, East Central University
11. New Alliances Between Academics and Practitioners:Partnerships of the Future
Regina A. Greenwood, Kettering University
Beverly J. Jones, Kettering Univeristy
12. A Call to Re-Examine the Status of B2B Marketing: Where Do We Go From Here?
Uday Tate, Marshall University
Ashish Chandra, Marshall University Graduate College
13. Responding to the Dot-Com Crash:Educating E-Business Leaders in Business Models
and Practices
Mary Albrecht, Maryville University
14. A Student Project Using the Internet for Business-To-Business Marketing
Don B. Bradley III, University of Central Arkansas
15. Internationalizing the Business Curriculum Through Involvement of International
Students
David J. Brennan, Webster University




16. Is International Business an Ingredient for the Success of My Company's Future?
James R. Maxwell, Wilkes University
Donald L. Westerfield, Webster University
17. Marketing Orientation-An Overlooked Opportunity
Larry A. Haase, Central Missouri Stte University
Charles H. Schwepker, Central Missouri State University
Harry A. Harmon, Central Missouri State Universtiy
18. Creative Teaching Techniques: Variations on Problem Based Learning
Judith S. Ettinger, University of Illinois at Springfield
19. Teaching the Kouzes-Posner Leadership Model Through the Film "The Dirty Dozen"
Tim R. Miller, University of Illinois at Springfield
20. Laptop University: Driving Changes in the Marketing Curriculum
James W. Bovinet, Winona State University
Bruce Klemz, Winona State University
J. William Murphy, Winona State University
Mark Young, Winona State University
21. Marketing Yourself Project: A Relevant and Versatile Student Activity for Beginning
to Capstone Marketing Students and Classes
Larry Zigler, Highland Community College
Steve Corbin, University of Northern lowa
22. Using Multimedia Technology to Increase Student Engagement in an Advertising
Class
Michelle B. Kunz, Morehead State University
23. Teaching Resources on the U.S. Hispanic Consumer: The Intricacies of a $390
Billion Market
Tomas Lopez-Pumarejo, Brooklyn College, City University of New York
24. Developing the Right Project for Buyer Behavior: A Work in Progress
Nanci D. Newstrom, Eastern Illinois University
25. Expanding the Realm of the Possible Through Interactive Reading Assignments: The
Use of Dialectical Journals
Tim R. Miller, University of Illinois at Springfield
26. Interactive Television (ITV) Instruction: Effects on Student Evaluations
David R. Olson, University of Illinois at Springfield
27. Transformative Learning Moments: Expanding the Realm of the Possible
Sangeeta Parameshwar, University of Illinois at Springfield
28. Business and Management Students in the Electronic Environment: Teaching Library
Research Skills
Janis K. Peach, University of Illinois at Springfield
29. Teaching Logistics as an Integral Part of a Principles of Marketing Course
Brian Engelland, Mississippi State University
Stephen LeMay, Mississippi State University
Jeffrey Periatt, Auburn University, Montgomery
30. Rethinking the Sales Curriculum
Bob Erffmeyer, University of Wisconsin-Eau Claire
Bill Hannaford, University of Wisconsin-Eau Claire
Charles Pettijohn, Southwest Missouri State University




31. Evaluating the Student's Understanding of Selling by Using the Written Role-Play
Assignment
Charles Pettijohn, Southwest Missouri State University
32. Academic Dishonesty: Issues Facing Business Educators
Donald McBane, Central Michigan University
Holt Wilson, Central Michigan University
JoAnn Linrud, Central Michigan University
33. Dealing with Plagiarism in the Electronic Age
Neal F. Thomson, Columbus State University
34. Teaching Principles of Marketing: Short Involvement Exercises
Charles H. Schwepker, Jr., Central Missouri State University
35. Articulation with Two-Year Schools: Special Problems Associated with Principles of
Marketing
Peter McClure, University of Massachusetts-Boston
36. The Effects of Eldercare on Women's Educational Process
Janie R. Gregg, Mississippi University for Women
37. Women and Self-Efficacy: The Effect on Education
Denise Sibley, Mississippi University for Women
38. The Effects of Childcare on Women's Educational Processes
DeeDee Larson, Mississippi University for Women
39. Women and Education: Identifying and Reducing the Financial Obstacles to Success
M.Suzanne linton, Cameron University
40. Importance of Role Models in the Career Development of Students
Tona Arth, Southwest Missouri State University
Melissa Burnett, Southwest Missouri State University
41. Factors Involving the Marketing of Higher Education Based on a Regression Analysis
of Career Services Customer Satisfaction
James E. Ricks, Southeast Missouri State University
Jack L. Sterrett, Southeast Missouri State University
42. Developing a Potential Apprenticeship Program for Marketing Students
Jerry J. Field, Illinois Institute of Technology
43. Signing a Contract to Write a Textbook: Planning, Co-Authors, Negotiations, and
Contract Provisions
David L. Kurtz, University of Arkansas
44. Value of Interdisciplinary Approach to Health Administration, Marketing, and
Management Programs: A Discussion
Ashish Chandra, Marshall University Graduate College
Margery Fetters, North Central College
David Paul III, Monmouth University
Uday Tate, Marshall University
William B. Stroube, University of Evansville
45. Addressing Capstone Course Objectives and Issues Via Individualized Work and Peer
Rankings
Timothy W. Aurand, Northern Illinois University
46. Marketers Should Be Teaching Policy and Strategy: Or at Least I Think I Should
Frederick B. Hoyt, Illinois Wesleyan University




47. Using Statistical Analysis of Business Cases to Enhance Understanding of Marketing
Management
Ed Knight, University of Tennessee at Martin
48. Using the Web to Enhance a Classroom-Based Course
John Bennett, Stephens College
49. Techniques for Using the Small Business Advancement National Center in Strategic
Marketing, Management and Entrepreneurship Courses
Don B. Bradley III, University of Central Arkansas
50. Using the Web as a Teaching Aid in Management
Neal F. Thomson, Columbus State University
51. A Report From the Trenches: A First Experience Teaching a Course on the Internet
Sharon Wagner, Missouri Western State College
52. Teaching Courses on the Web: Hints and Kinks
Gene C. Wunder, Washburn University
53. Will the Internet Obsolete Sales Personnel?
James R. Maxwell, Wilkes University
Donald L. Westerfield, Webster University
54. A Retailing Career Anyone?
Linda S. Pettijohn, Southwest Missouri State University
55.Practice Versus Theory: A Study of the Transition From Colege to Workplace
Michael D. Wiese, Anderson University
56. Developing Problem-Solving Skills in the Capstone Marketing Course
Sid C. Dudley, Eastern Illinois University
57. How Management Links to Teaching/I.eadership
Joseph B. Mosca, Monmouth University
David P. Paul I1I, Monmouth University




