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1. Walking a Tightrope: Women Entrepreneurs on the Pricing Decision as a Delicate 
Act of Balancing Inner and Outer Forces  

o Helene Jonson Ahl, Jonkoping International Business School  
o Emilia Florin Samuelsson, Jonkoping International Business School  

2. A 21st Century Challenge: Can Higher Education Provide for SMEs What the 
Corporate Universities Provide for Corporations?  

o J. Michael Alford, The Citadel  
3. Fast Forward Corporate Strategies in Russian Entrepreneurial Firms  

o Frances M. Amatucci, Salem State College  
4. Profitable Advice: The Value of Information Provided by Canada's Inventor's 

Assistance Program  
o Thomas Asterbro, University of Waterloo  
o Yigal Gerchak, University of Waterloo  

5. The NAU SIFE Model for Micro Enterprise Development: The Formation of a 
Cooperative Micro Loan and Entrepreneurship Education Program  

o Lisa F. Borstadt, Northern Arizona University  
6. Mentoring in Family Firms: A Reflective Analysis of Senior Executives' 

Perceptions  
o John Boyd, Baylor University  
o Michelle Wircenski, University of North Texas  
o Nancy Upton, Baylor University  

7. Toward a Strategic Model of the Franchise Form of Business Organization  
o James W. Bronson, University of North Dakota  
o James B. Faircloth, University of North Dakota  
o Jacob M. Chacko, University of North Dakota  

8. Small Firm Use of Leverage: A Comparison of Men and Women-Owned Firms  
o Susan Coleman, University of Hartford  
o Richard Cohn, University of Hartford  

9. Family Business and Relationship Marketing: The Impact of Relationship 
Marketing on Second Generation Family Businesses  

o Catherine Ashley-Cotleur, Frostburg State University  
o Sandra West King, Frostburg State University  

10. The Maldives: Islands over Troubled Waters  
o Leo Paul Dana, Nanyang Business School  
o Teresa E. Dana, Nanyang Business School  

11. Small Firms and the Internet: New Insights on Frequency and Type of Use  
o Thomas C. Dandridge, Grand Valley State University  
o Nancy M. Levenburg, Grand Valley State University  

12. Entrepreneurship Education for At-Risk Youth: A Successful Model for 
University/Business Partnerships  

o Curtis L. DeBerg, California State University, Chico  
o Kelby Thornton, California State University, Chico  
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13. When Father and Son Drop the Succession Baton: Toward a Theory of Executive 
Succession  

o Bruno Dyck, University of Manitoba  
o Michael Mauws, University of lberta  
o Gary A. Mischke, University of Manitoba  
o Fredrick A. Starke, University of Manitoba  

14. Relationship Building and Consulting: The Importance of the Number of Client 
Contacts and Their Impact on the Perceived Value of the Counseling Received  

o Lloyd W. Fernald, University of Central Florida  
o Sandra King, Frostburg State University  
o George T. Solomon, The George Washington University  

15. Faculty Internship in Family Business:  
o Greg Filbeck, University of Toledo  
o Debbe Skutch, University of Toledo  
o Dale J. Dwyer, University of Toledo  

16. A Comparison of Multiple Perspectives on Rapid Growth Firms  
o Eileen Fischer, York University  
o A. Rebecca Reuber, University of Toronto  
o Nancy M. Carter, University of St. Thomas  

17. Female vs. Male Family Business Owners: Exploring The Differences Through A 
Trust/Distrust Framework  

o Cathleen A. Folker, Texas Tech University  
18. Political Influence and Bureaucratic Discretion in Contracting with Minority-

Owned Businesses  
o Eugene F. Fregetto, University of Illinois at Chicago  

19. Information Scanning in Entrepreneurial Ventures: A Model for Accessing 
Information  

o Fred L. Fry, Bradley University  
o Laurence G. Weinzimmer, Bradley University  

20. Quality Practices in Small Firms: A View from the MBNQA Framework  
o John C. Goodale, Ball State University  
o Jeffrey S. Hornsby, Ball State University  
o Donald F. Kuratko, Ball State University  

21. Is the Bigger the Better (From Legitimacy Point of View)?  
o Veronica Gustavsson, Jonkoping International Business School  

22. Entrepreneurship and Small Business Management Concepts and the 
Undergraduate Business Curriculum: What Content Should be Taught to Whom, 
and Where?  

o James E. Hazeltine, Northeastern Illinois University  
o Charles F. Falk, Northeastern Illinois University  

23. A Study of Human Resource Practices and Trends in U.S. Small Businesses  
o Jeffrey S. Hornsby, Ball State University  
o Donald F. Kuratko, Ball State University  
o William R. LaFollette, Ball State University  
o Richard M. Hodgetts, Florida International University  
o Larry R. Cox, Florida International University  
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24. Growth of Family Businesses and Small Firms  
o Edward M. Hufft, Jr., Metropolitan State College of Denver  

25. Untying the Knot: Do Personal and Organizational Determinants Influence 
Entrepreneurial Intentions?  

o Jill Kickul, DePaul University  
o Jo Ann Zapper, DePaul University  

26. Selecting The Proper Organizational Structure: What Am I Going To Be When I 
Grow Up?  

o Sandra West King, Frostburg State University  
o George T. Solomon, George Washington University  

27. The Founder Performance Relationship: Experience-Related Founder Antecedents 
and Moderators of New Venture Performance  

o Bob Kolodinsky, Florida State University  
o Paul Simmonds, Florida State University  

28. Extending the Living Case Method: Partnering with the Real World  
o Kevin Learned, Boise State University  
o Bob Shepard, Regional Director, Boise State University  

29. Internal and External Predictors of Entrepreneurial Growth: An Emperical 
Investigation of the Moderating Effects of Infrastructure Elements  

o Jianwen Liao, DePaul University  
o Harold P. Welsch, Depaul University  
o David Pistrui, Alfred University  

30. Distinct Competencies and Competitive Advantage: A Study of Small 
Independent Retailers  

o Leonard G. Love, University of Texas at Arlington  
o Jeffrey E. McGee, University of Texas at Arlington  

31. If Not Entrepreneurship, Can Psychological Characteristics Predict 
Entrepreneurial Orientation? -- A Pilot Study  

o G. T. Lumpkin, University of Illinois at Chicago  
o Berrin Erdogan, University of Illinois at Chicago  

32. The Capacity of the Small and Medium Enterprise Support System in Malawi to 
Support Small Business Expansion  

o John Masten, Tennessee State University  
o Benson Kandoole, Malawi Institute of Management  

33. On Becoming Creative  
o Kim Law McManus, University of Strathclyde Entrepreneurship Initiative  

34. Networking -- An Interactive Approach to Threshold Management  
o Dorothy P. Moore, The Citadel  
o Jamie L. Moore, Chase Manhattan Bank  

35. The Need for Adaptation in Successful Business Concepts: Strategies for 
Entrepreneurs  

o Michael H. Morris, Miami University  
o John W. Altman, Babson College  
o Leyland F. Pitt, Cardiff University  

 



36. Graduate-SME Link: An Exploration of Factors Influencing Graduate Attitudes 
Towards SME Employment  

o Syeda-Masooda Mukhtar, Manchester Business School  
37. Transition Funding in Family Firms  

o Douglas W. Naffziger, Ball State University  
o Ramon A. Avila, Ball State University  
o Steven M. Avila, Ball State University  

38. Strategic Planning in Small Businesses: Process and Content Realities  
o Douglas W. Naffziger, Ball State University  
o Carolyn B. Mueller, Ball State University  

39. Accessing Equity Internationally: How Entrepreneurial U.S. Firms Reach World 
Markets  

o Teresa Nelson, Suffolk University  
o Dara Szyliowicz, Texas Tech University  

40. An Examination of the Independent and Joint Effects of Venture Characteristics 
and Competitive Scope on New Venture Performance  

o Kenneth C. Robinson, Kennesaw State University  
41. The Influence of Institutional and Resource Dependence Relationships on Family 

Firms' Board Practices. An Integrated, Theoretical Perspective.  
o Carlo Salvato, Jonkoping International Business School  

42. The Key To Entrepreneurial Success  
o Jeffrey C. Shuman, Bentley College  

43. New Venture Ideas and Entrepreneurial Opportunities: Understanding the Process 
of Opportunity Recognition  

o Robert P. Singh, University of Illinois at Chicago  
o Gerald E. Hills, University of Illinois at Chicago  
o G.T. Lumpkin, University of Illinois at Chicago  

44. Conflict Management Strategies and Family and Business Outcomes in Family 
Businesses  

o Ritch L. Sorenson, Texas Tech University  
45. Transferring Lean Manufacturing to Small Manufacturers: The Role of NIST-

MEP  
o Mary S. Spann, University of Alabama in Huntsville  
o Mel Adams, University of Alabama in Huntsville  
o Maruf Rahman, University of Alabama in Huntsville  
o Hank Czarnecki, University of Alabama in Huntsville  
o Bernard J. Schroer, University of Alabama in Huntsville  

46. Entrepreneurial Challenges and Opportunities in the Republic of Kazakhstan  
o Elisabeth J. Teal, Baylor University  
o Aigul N. Toxanova, Kokshetau Higher College of Management and 

Business  
47. Entrepreneurship: The Vital Link to Financial Success in the Music and 

Entertainment Industry  
o Larry E. Wacholtz, Belmont University  
o Lorena B. Edwards, Belmont University  
o Mary Thompson, Belmont University  



48. Derivation of New Measures For Retention  
o Pamela M. Williams, Saint Louis University  
o Jerome A. Katz, Saint Louis University  

49. Emperical Investigation into Entrepreneurship Education in the United States: 
Some Results of the 1997 National Survey of Entrepreneurial Education  

o Erik K. Winslow, The George Washington University  
o George T. Solomon, The George Washington University  

50. Kazakhstan: Emerging Issues of Female Entrepreneurship1  
o Anatoly V. Zhuplev, Loyola Marymount University  
o Jeanne Almaraz, Loyola Marymount University  
o Asylbeck B. Kozhakhmetov, Almaty Management School  
o Janat Berdalina, KPMG Janat  

51. Small Business Planning in the New Millennium: A Legal Guide to Avoid 
Reinventing the Twentieth Century Entrepreneurial Wheel  

o Glendell Jones, Jr., Arkansas State University  

 
 

Click here to return to The Small Business National Advancement Center homepage.  
 


